f3fSeer ATREr &1 YRTT (Introduction to Digital Marketing)
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2. f3foreer A& F YR (Types of Digital Marketing)
2.1 Search Engine Optimization (SEO)
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2.2 Search Engine Marketing (SEM)
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2.3 Social Media Marketing (SMM)
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2.4 Email Marketing
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2.6 Affiliate Marketing
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2.7 Influencer Marketing
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2.8 Mobile Marketing
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2.9 Video Marketing
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3. 3fSeer ATFfEr B (Digital Marketing Funnel)
1. Awareness (SITITRehdT)
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2. Consideration (A9R)
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3. Conversion (R@d)
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4. Retention (FITT IWeIT)

o 3CeeT: YIel Ageh I SIS I[WeT|

o HTEIH: WiTed! WIH, $H 7gTole], HFECAT U]

4. 8 i faeavor 3R ST 9WfAT (Target Audience & Buyer Persona)
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6. SEO d@aith 3R Tod

On-Page SEO: HeT crged, [3f&heere, gf8er o, fias|
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e Google Search Console

e Ahrefs

e SEMrush

e YoastSEO

7. PPC 31X Google Ads
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o Search Campaign
o Display Campaign
o Shopping Ads

o Video Ads
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€& Mailchimp, HubSpot, ConvertKit
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e CPA (Cost Per Acquisition)
€. Google Analytics, Hotjar, Mixpanel

13. BfSreer ardfear siehres oo
e HubSpot
e Marketo
e ActiveCampaign

e Zoho Campaigns

14. Al 3R _FfieT afeiar &1 I9Aer
. Jcdle
. ofsfeea warfafeaw

o Hee TSI
o fQaga R

15. fasq $r ¢g9



o AR AT

o Uic AfSA

. JIg" §d

« AR/VRHATHET

o Scllehde TR fa=TdeT IRETdr

16. IfaRea Fw &

e CRO (Conversion Rate Optimization)
e CRM (Customer Relationship Management)

e Attribution Models
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